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The Political Web
This volume brings together diverse theoretical reflections and practices of community engaged scholarship in order to stimulate critical discussion, deepen theory, and invite critical practice. It is an international trend
that higher education institutions and agencies are encouraging and promoting community engagement. At the same time, there is recognition of a lack of consistent definitions and understandings of what it is they are
promoting. As a counterweight to the dominance of pragmatic and technical discussions in the literature on engaged scholarship, the chapters in this book shift the discourse to ask foundational questions that emphasize
the political nature of engagement. Recognizing that acts of engagement are never neutral, the authors in this book explore how engaged scholarship requires decision-making that is inherently grounded in values,
beliefs, and interpretations of what is and what ought to be. Alongside complex global and local social movements rising to address issues, for example climate change or the global financial collapse and the uneven
consequences of these globalized problems, we see corresponding concerns expressed about the limited participation by excluded, silenced, and invisibilized people throughout the world. How can engaged scholarship
be mobilized and who will it serve within such contexts? With contributions covering such diverse topics as a non-binary approach to engagement; citizenship of knowledge; university contexts and corporatization;
stranger pedagogies and anti-foundational approaches to service learning; contemporary revolutionary movements in the Arab world; and transforming higher education through Africanist onto-epistemologies, this
volume is poised to open the door to a deeper understanding of engaged scholarship.

From Voice to Influence
A social anxiety currently pervades the political classes of the western world, arising from the perception that young people have become disaffected with liberal democratic politics. Voter turnout among 18-25 year olds
continues to be lower than other age groups and they are less likely to join political parties. This is not, however, proof that young people are not interested in politics per se but is evidence that they are becoming
politically socialized within a new media environment. This shift poses a significant challenge to politicians who increasingly have to respond to a technologically mediated lifestyle politics that celebrates lifestyle
diversity, personal disclosure and celebrity. This book explores alternative approaches for engaging and understanding young people’s political activity and looks at the adoption of information and ICTs as a means to
facilitate the active engagement of young people in democratic societies. Young Citizens in a Digital Age presents new research and the first comprehensive analysis of ICTs, citizenship and young people from an
international group of leading scholars. It is an important book for students and researchers of citizenship and ICTs within the fields of sociology, politics, social policy and communication studies among others.

The Networked Young Citizen
This book investigates the changing meanings of power and politics in the Internet age and questions whether the political category of the citizen still has a meaningful role to play in the highly-mediated dynamics of an
increasingly networked world. To answer such questions, the book analyses and compares the impact of the Internet on the relationship between state, citizens, and politics in three countries: the USA, Italy, and China.
The book’s journey starts in the mid-90s and ends in 2016. It pays particular attention to Obama 2008 and Trump 2016 presidential campaigns, the ascendance to power in Italy of the anti-establishment Five Star
Movement, and to the enduring Chinese government’s struggle to control the Internet public opinion. The book challenges the traditional understanding of power through which the strong typically prevails over the
weak. This leads to a clearer understanding of the wider role citizens can play (and must play) in a networked political sphere, while it also warns the reader on the many risks citizens face in a post-truth world. The book
challenges the traditional understanding of power through which the strong typically prevails over the weak. This leads to a clearer understanding of the wider role citizens can play (and must play) in a networked
political sphere.

Youth Civic and Political Engagement
What exactly is civic and political participation? What factors influence young people’s participation? How can we encourage youth to actively participate in their own democracies? Youth Civic and Political Engagement
takes a multidisciplinary approach to answering these key questions, incorporating research in the fields of psychology, sociology, political science and education to explore the issues affecting youth civic and political
engagement. Drawing on evidence that has been obtained in many different national contexts, and through multinational studies, this book provides a theoretical synthesis of this large and diverse body of research,
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using an integrative multi-level ecological model of youth engagement to do so. It identifies unresolved issues in the field and offers numerous suggestions for future research. Youth Civic and Political Engagement is an
invaluable resource for researchers, teachers, youth workers, civil society activists, policymakers and politicians who wish to acquire an up-to-date understanding of the factors and processes that influence young
people’s civic and political engagement, and how to promote youth engagement.

Media and Political Engagement
The future engagement of young citizens from a wide range of socio-economic, ethnic and cultural backgrounds in democratic politics remains a crucial concern for academics, policy-makers, civics teachers and youth
workers around the world. At a time when the negative relationship between socio-economic inequality and levels of political participation is compounded by high youth unemployment or precarious employment in many
countries, it is not surprising that new social media communications may be seen as a means to re-engage young citizens. This edited collection explores the influence of social media, such as YouTube, Facebook, and
Twitter, upon the participatory culture of young citizens. This collection, comprising contributions from a number of leading international scholars in this field, examines such themes as the possible effects of social
media use upon patterns of political socialization; the potential of social media to ameliorate young people’s political inequality; the role of social media communications for enhancing the civic education curriculum; and
evidence for social media manifesting new forms of political engagement and participation by young citizens. These issues are considered from a number of theoretical and methodological approaches but all attempt to
move beyond simplistic notions of young people as an undifferentiated category of ‘the internet generation’.

Citizen Participation and Political Communication in a Digital World
The arrival of the participatory web 2.0 has been hailed by many as a media revolution, bringing with it new tools and possibilities for direct political action. Through specialised online platforms, mainstream social media
or blogs, citizens in many countries are increasingly seeking to have their voices heard online, whether it is to lobby, to support or to complain about their elected representatives. Politicians, too, are adopting "new
media" in specific ways, though they are often criticised for failing to seize the full potential of online tools to enter into dialogue with their electorates. Bringing together perspectives from around the world, this volume
examines emerging forms of citizen participation in the face of the evolving logics of political communication, and provides a unique and original focus on the gap which exists between political uses of digital media by
the politicians and by the people they represent.

Young Citizens and New Media
This book considers the radical effects the emergence of social media and digital politics have had on the way that advocacy organisations mobilise and organise citizens into political participation. It argues that these
changes are due not only to technological advancement but are also underpinned by hybrid media systems, new political narratives, and a new networked generation of political actors. The author empirically analyses
the emergence and consolidation within advanced democracies of online campaigning organisations, such as MoveOn, 38 Degrees, Getup and AVAAZ. Vromen shows that they have become leading political advocates,
and influential on both national and international level governance. The book critically engages with this digital disruption of traditional patterns of political mobilisation and organisation, and highlights the challenges in
embracing new ideas such as entrepreneurialism and issue-driven politics. It will be of interest to advanced students and scholars in political participation and citizen politics, interest groups, civil society organisations, egovernment and politics and social media.

Young Citizens in the Digital Age
The relationship of participation in online communities to civic and political engagement. Young people today have grown up living substantial portions of their lives online, seeking entertainment, social relationships,
and a place to express themselves. It is clear that participation in online communities is important for many young people, but less clear how this translates into civic or political engagement. This volume examines the
relationship of online action and real-world politics. The contributors discuss not only how online networks might inspire conventional political participation but also how creative uses of digital technologies are
expanding the boundaries of politics and public issues. Do protests in gaming communities, music file sharing, or fan petitioning of music companies constitute political behavior? Do the communication skills and
patterns of action developed in these online activities transfer to such offline realms as voting and public protests? Civic Life Online describes the many forms of civic life online that could predict a generation's political
behavior. Contributors Marina Umaschi Bers, Stephen Coleman, Jennifer Earl, Kirsten Foot, Peter Levine, Kathryn C. Montgomery, Kate Raynes-Goldie, Howard Rheingold, Allen Schussman, Luke Walker, Michael Xenos

Generational Gaps in Political Media Use and Civic Engagement
Among the few certainties produced by researches in mass communications is that the media play a very significant role in political life of democratic societies. They represent the main source from which citizens learn
about the political developments in their country; they help citizens to make well - informed choice during elections; and finally, the media identify the most important issues in the society. However, in new established
democracies, such as Kosovo, the role of the media can be assumed to be even more essential - rather than anything else, new democracies need active citizenry, that is citizens familiarized with civic culture, who will
support the new political system. This research sought to examine whether the media in Kosovo promote civic qualities and accordingly, political engagement. In addition, the study, through audience research, aimed at
illuminating the citizens' attitudes regarding the media political reporting, media contents and other important aspects which, in one way or another might educate the citizens about the governing process and
accordingly encourage their engagement in a vitally important activity such as politics.

Civic Engagement and Politics: Concepts, Methodologies, Tools, and Applications
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This book critically investigates the complex interaction between social media and contemporary democratic politics, and provides a grounded analysis of the emerging importance of Social media in civic engagement.
Social media applications such as Facebook, Twitter, and YouTube, have increasingly been adopted by politicians, political activists and social movements as a means to engage, organize and communicate with citizens
worldwide. Drawing on Obama’s Presidential campaign, opposition and protests in the Arab states, and the mobilization of support for campaigns against tuition fee increases and the UK Uncut demonstrations, this book
presents evidence-based research and analysis. Renowned international scholars examine the salience of the network as a metaphor for understanding our social world, but also the centrality of the Internet in civic and
political networks. Whilst acknowledging the power of social media, the contributors question the claim it is a utopian tool of democracy, and suggests a cautious approach to facilitate more participative democracy is
necessary. Providing the most up-to-date analysis of social media, citizenship and democracy, Social Media and Democracy will be of strong interest to students and scholars of Political Science, Social Policy, Sociology,
Communication Studies, Computing and Information and Communications Technologies.

Managing Democracy in the Digital Age
For more than three decades, citizen engagement in the political process in South Korea was strictly hampered by the harsh control of the public sphere by authoritarian regimes and mainstream media's failure to
provide a democratic public forum. With the penetration of online and social media, the participatory culture of South Korea has significantly and qualitatively changed. During the last 10 some years, citizens actively
used Internet media, such as online and social media, in mobilizing people for social and political causes. In recent elections, the use of Internet media has been considered one of the decisive factors of turnout and
election results. The wide availability of information, the supply of unfettered discussion forums, and constant connectedness beyond space and geographical boundaries of the Internet are believed to work efficiently in
leading citizens to the political process. However, unlike in Western countries, research to investigate the mechanism through which citizens engage in political affairs has been scant in South Korea. Drawing on the
participatory democracy theory, this study examines how old and new media use in South Korea possibly change citizens' political attitudes and perceptions and how such changes subsequently trigger civic engagement
in political affairs. Among various possible factors of political communication, this research pays special attention to the mediating roles of political efficacy and deliberation behaviors of the electorate during an election
period in South Korea. A multitude of studies have proven that political efficacy is one of the most immediate attitudinal explanations of political action. As one acquires feelings of heightened political efficacy, one
becomes more likely to get involved in the democratic process. Also, deliberation behaviors, such as political conversation and reflection on news played an important role in citizens' political life. This study explores how
political efficacy and deliberation jointly affect the pathway that connects news consumption with political participation, drawing on prior political communication frameworks, such as the cognitive mediation model, the
communication mediation model, and the O - S - R - O - R model. This study suggests a two-step mediation model which centers on the roles of deliberation and political efficacy in political communication. Particularly,
the hypothesized model incorporates the interpersonal discussion component of the communication mediation model and the political efficacy component of the cognitive mediation model into one, in order to theorize a
holistic information processing framework that channels the influences of news consumption on political engagement. The current study provides empirical evidence to the hypothesized model by carrying out two crosssectional analyses and one auto-regressive analysis from the data of a two-wave panel survey that was conducted during the 2012 presidential campaign in South Korea. Findings reveal that political efficacy mediated
the relationship between news attention and political participation. Political efficacy also played a mediating role between deliberation behaviors and political participation. In addition, deliberation behaviors mediated
the relationship between news attention and political efficacy. Most important, the deliberation behavior and political efficacy jointly mediated the impact of news attention on political participation, supporting the
hypothesized model of this study. Such results imply that interpersonal political discussion and intrapersonal reflection on political issues help citizens make sense of the information obtained from the media, and at the
same time, boost the level of competence of their political beliefs. The results also suggest that deliberation and political efficacy play a pivotal role in connecting citizen's information seeking behaviors with political
participation. The findings also show that, among diverse news channels, social media have the biggest performance power in explaining citizen engagement in the political process. In addition, the results of path
comparisons demonstrate that the paths from news attention via online and social media to deliberation, political efficacy, and political participation were stronger in the Wave 2 model than in the Wave 1 model. The
findings imply that online and social media are providing South Koreans a more effective pathway toward democratic participation than traditional media by motivating their deliberative and by shaping political
attitudes. The present study makes a significant contribution to the understanding of the ways in which South Korean citizens take advantage of recent new media technologies to engage in political affairs. Considering
that many South Koreans have long been excluded from the actual political process, this study's findings provide practical meanings in understanding how we can boost citizen engagement in the democratic process in
this digital age. Additionally, the hypothesized model of the present research helps organize a large body of theories on news consumption and political participation in political communication. It also suggests larger
social and cultural implications for a healthy democracy across countries beyond South Korea.

The Media, Political Participation and Empowerment
The Internet's explosive growth over the past decade is nowhere more visible than in Asia. Fueled by an expanding middle class, thousands of people connect to the Internet for the first time each day to explore and
discuss issues that are relevant to them and their lives. &ltBR> This book provides an in-depth look at the impact of social media on political engagement among young citizens in this rapidly changing region of the
world. Leading media scholars from nine Asian nations focus on three main questions: &ltBR> How frequently do Asians use social media to access and discuss political information? &ltBR> Does the use of social media
increase political participation? &ltBR> What political, social and cultural factors influence the impact of social media on political engagement in each nation?&ltBR> To answer these questions, contributors first analyze
the current state of social media in their nations and then present the findings of a cross-national survey on social media use that was conducted with over 3,500 Asian respondents. By employing a comparative
approach, they analyze how social media function and interact with the cultural and political systems in each country - and how they might affect political engagement among individual citizens.

Social Media, Culture and Politics in Asia
It would be difficult to imagine how a development as world-changing as the emergence of the Internet could have taken place without having some impact upon the ways in which politics is expressed, conducted,
depicted and reflected upon. The Handbook o

Social Media and Civic Engagement
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In the last decades, political participation expanded continuously. This expansion includes activities as diverse as voting, tweeting, signing petitions, changing your social media profile, demonstrating, boycotting
products, joining flash mobs, attending meetings, throwing seedbombs, and donating money. But if political participation is so diverse, how do we recognize participation when we see it? Despite the growing interest in
new forms of citizen engagement in politics, there is virtually no systematic research investigating what these new and emerging forms of engagement look like, how prevalent they are in various societies, and how they
fit within the broader structure of well-known participatory acts conceptually and empirically. The rapid spread of internet-based activities especially underlines the urgency to deal with such challenges. In this book,
Yannis Theocharis and Jan W. van Deth put forward a systematic and unified approach to explore political participation and offer new conceptual and empirical tools with which to study it. Political Participation in a
Changing World will assist both scholars and students of political behaviour to systematically study new forms of political participation without losing track of more conventional political activities.

Political Participation in a Changing World
Democracy is based on the belief that the media gets the attention of voters. But is this plausible in an age of multiplying media, disillusionment with the political system and time-scarcity? This book addresses this
question, and charts experiences of 'public connection'.

Social Media and Democracy
Creating transparency between government and citizens through outreach and engagement initiatives is critical to promoting community development and is also an essential part of a democratic society. This can be
achieved through a number of methods including public policy, urban development, artistic endeavors, and digital platforms. Civic Engagement and Politics: Concepts, Methodologies, Tools, and Applications is a vital
reference source that examines civic engagement practices in social, political, and non-political contexts. As the world is now undergoing a transformation, interdisciplinary collaboration, participation, community-based
participatory research, partnerships, and co-creation have become more common than focused domains. Highlighting a range of topics such as social media and politics, civic activism, and public administration, this
multi-volume book is geared toward government officials, leaders, practitioners, policymakers, academicians, and researchers interested in active citizen participation and politics.

Understanding Citizen Journalism as Civic Participation
Journalism is in the middle of sweeping changes in its relationships with the communities it serves, and the audiences for news and public affairs it seeks to address. Changes in technology have blurred the lines between
professionals and citizens, partisan and objective bystanders, particularly in the emerging public zones of the blogosphere. This volume examines these changes and the new concepts needed to understand them in the
days and years ahead. With contributions from up-and-coming scholars, this collection identifies key issues and paves the way for further research on the role of journalism in today's world. It will appeal to scholars,
researchers, and advanced students in journalism, communication, and media studies, and will also be of interest to those in public affairs, political science, and government.

Media's Role in Political Participation
The Occupy movement and the Arab Spring have brought global attention to the potential of social media for empowering otherwise marginalized groups. This book addresses questions like what happens after the
moment of protest and global visibility and whether social media can also help sustain civic engagement beyond protest.

Mobile Media, Political Participation, and Civic Activism in Asia
Beyond Slacktivism examines how routine social media use shapes political participation. Many commentators have argued that activism has been compromised by “slacktivism,” a pejorative term that refers to
supposedly inauthentic, low-threshold forms of engagement online. Dennis argues that this critique has an overly narrow focus. He offers a novel theoretical framework—the continuum of participation—to help illuminate
how and why citizens use social networking sites to consume news, discuss civic matters, and engage in politics. This idea is explored in two interrelated settings. Firstly, in an activist context, through an ethnography of
the campaigning organisation 38 Degrees. Secondly, within day-to-day life, by combining evidence of behaviour online with reflective diaries. Drawing on this rich data on individual-level attitudes and behaviours, Dennis
challenges slacktivism as a judgement on contemporary political action. Beyond Slacktivism provides an account of how the seemingly mundane everyday use of social media can be beneficial to democracy.

The Networked Citizen
The relationship between social media use and political engagement continues to evolve. Individuals can use these media to connect with politics in a variety of ways, and scholars have attempted to understand if doing
so matters for democracy. Overall, this research suggests that political uses of social media have positive effects on participatory politics. However, scholars have discovered relatively little about arguably the most
important characteristic of social media: the online social network. The current study builds on this large body of research by examining the interplay between motivations for using social media, attention to news media,
individuals' social media networks, political attitudes, social media use for political expression, and offline political engagement. To address this phenomenon, I survey a sample of United States citizens shortly after the
2012 U.S. General Elections. First, the study examines the motivations for using social media and its relationship with attention to online news. Second, the study tests the role individuals’ social media networks play in
their own political expression on social media. Next, I demonstrate the relationships between political expression on social media and attitudes about politics. Finally, I culminate the study by examining the extent to
which these variables relate to offline political participation and voting. Doing so provides a glimpse into the processes by which people use social media politically to facilitate their general political engagement. The
study’s results suggest that although attention to information via traditional news media still matters for political engagement, certain people use social media to engage with politics, and their online social networks
play a larger role in encouraging their political expression on these sites. However, individuals’ own political expression on social media likely mediates the relationship between their online social networks’ political
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expression and offline political engagement.

Handbook of Digital Politics
How have online protests—like the recent outrage over the Komen Foundation’s decision to defund Planned Parenthood—changed the nature of political action? How do Facebook and other popular social media
platforms shape the conversation around current political issues? The ways in which we gather information about current events and communicate it with others have been transformed by the rapid rise of digital media.
The political is no longer confined to the institutional and electoral arenas, and that has profound implications for how we understand citizenship and political participation. With From Voice to Influence, Danielle Allen
and Jennifer S. Light have brought together a stellar group of political and social theorists, social scientists, and media analysts to explore this transformation. Threading through the contributions is the notion of
egalitarian participatory democracy, and among the topics discussed are immigration rights activism, the participatory potential of hip hop culture, and the porous boundary between public and private space on social
media. The opportunities presented for political efficacy through digital media to people who otherwise might not be easily heard also raise a host of questions about how to define “good participation:” Does the ease
with which one can now participate in online petitions or conversations about current events seduce some away from serious civic activities into “slacktivism?” Drawing on a diverse body of theory, from Hannah Arendt
to Anthony Appiah, From Voice to Influence offers a range of distinctive visions for a political ethics to guide citizens in a digitally connected world.

The Media and The Public
Although many scholars are convinced of the apparent civic disengagement of youth, others suggest that civic participation of young people is stable and increasingly expressed through non-institutionalized forms of
practicing politics. This book makes a key contribution to this discussion by asking whether the "decline or shift" paradigm is sufficient in understanding political participation of the youth. It argues that we need to move
beyond this framework and develop a renewed reflection on the meaning of "civic and political engagement". It asks crucial questions such as: How can the young be educated into assuming civic and political
responsibility? Why and how do young people engage in social and political action? How do the principal mediating institutions (education, media and the family) contribute to new or different forms of youth civic
engagement? This text contains contributions from acknowledged specialists such as Constance Flanagan, Mark Elchardus, Marc Hooghe and Bert Klandermans and will be of key interest to students and scholars of
youth and young citizens, civic & political involvement, European politics, youth studies, sociology, political participation and electoral behaviour.

Entertaining Politics
This book investigates news use patterns among five different generations in a time where digital media create a multi-choice media environment. The book introduces the EPIG Model (Engagement-ParticipationInformation-Generation) to study how different generational cohorts’ exposure to political information is related to their political engagement and participation. The authors build on a multi-method framework to
determine direct and indirect media effects across generations. The unique dataset allows for comparison of effects between legacy and social media use and helps to disentangle the influence on citizens’ political
involvement in nonelection as well as during political campaign times. Bringing the newly of-age Generation Z into the picture, the book presents an in-depth understanding of how a changing media environment
presents different challenges and opportunities for political involvement of this, as well as older generations. Bringing the conversation around political engagement and the media up to date for the new generation, this
book will be of key importance to scholars and students in the areas of media studies, communication studies, technology, political science and political communication.

Politics and Web 2.0: The Participation Gap
This book explores how personalized content and the inherent networked nature of the mobile media could and do lead to positive externalities in social progress in Asian societies. Empirical studies that examine uses of
the mobile phone and apps (voice mailing, SMS, mobile social media, mobile Weibo, mobile WeChat, etc.) are featured as a response to calls for theorization of the mobile media's efficacy as a tool for citizen engagement
and participation in civic and political affairs, especially in the search for collective solutions to widespread social problems of food safety, pollution, government corruption, and public health risks. Considering the vast
cultural diversity of Asian societies that are shaped by different levels of political, social, economic, and religious development, the book offers nuanced studies that provide in-depth analysis of the mobile media and
political communication in a variety of communities of leading Asian countries. From the country-specific studies, broad themes and enduring concepts emerge.

Civic Life Online
The Media and the Public explores the ways a range of media, from the press to television to the Internet, have constructed and represented the public. Provides a new synthesis of recent research exploring the
relationship between media and their publics Identifies ways in which different publics are subverting the gatekeeping of mainstream media in order to find a voice and communicate with others Situates contemporary
media-public discourse and relationships in an historical context in order to show the origin of contemporary public/political engagement Creates a theoretical expansion on the role of the media in accessing or denying
the articulation of public voices, and the ways in which publics are harnessing new media formats to produce richer and more complex forms of political engagement

Social Media Politics
This book explores how digital media use affects political attitudes and behavior, and how this relationship is shaped by political environments across countries. While research in this area has concentrated on the United
States and United Kingdom, such results are set in comparative relief through the analysis of cases across Europe, Latin America, the Middle East, and Asia. The book concludes that digital media have an effect on users,
and depicts some of the characteristics of different political systems that play a significant role for online political engagement.
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Making Politics Work for Development
In light of the increased utilization of information technologies, such as social media and the ‘Internet of Things,’ this book investigates how this digital transformation process creates new challenges and opportunities
for political participation, political election campaigns and political regulation of the Internet. Within the context of Western democracies and China, the contributors analyze these challenges and opportunities from
three perspectives: the regulatory state, the political use of social media, and through the lens of the public sphere. The first part of the book discusses key challenges for Internet regulation, such as data protection and
censorship, while the second addresses the use of social media in political communication and political elections. In turn, the third and last part highlights various opportunities offered by digital media for online civic
engagement and protest in the public sphere. Drawing on different academic fields, including political science, communication science, and journalism studies, the contributors raise a number of innovative research
questions and provide fascinating theoretical and empirical insights into the topic of digital transformation.

Networked China: Global Dynamics of Digital Media and Civic Engagement
This book discusses the implications of recent innovations in information and communication technology for civic and political engagement. The international mix of contributions offers insights across a broad spectrum
of studies into the form of engagement: explaining the reasons, incentives and motivations for engaging, and the different forms and levels of engagement; contrasting traditional and non-traditional forms of engagement
and how they interlink; and asking why people utilize or avoid certain forms of engagement. It is a must-read for any scholar interested in the impact of social media on citizens’ propensity to get involved in political
actions. It depicts the role that parties, organizations and peers play in mobilizing or demobilizing others and how online behaviour can act as a springboard into what might be called real-world politics. The book gathers
together prominent scholars, who offer their understanding of social and political phenomena and give theoretical and empirical insights into the highly complex questions around political participation in the digital age.
This book was originally published as a special issue of Political Communication.

Beyond Slacktivism
This book explores young people’s civic experiences in contemporary American society, and how they navigate the political world in an era defined by digital media. Drawing on the experiences of young people before
they have reached voting age, the book provides vital perspectives on citizenship and civic engagement of a part of the population that is often overlooked. The author engages with the tensions young people encounter
in their everyday personal and civic lives, particularly in their understanding and experience of civic identity in ways that are shaped by society’s (mis)perceptions of youth. The book introduces a new framework of civic
identity that has been directly informed by the lived civic experiences of young people themselves. The findings will be of great interest to researchers and students working in political science, sociology, youth studies,
education studies, and media studies, as well as policy-makers, practitioners, and parents of young people.

Digital Media and Political Engagement Worldwide
Understanding Citizen Journalism as Civic Participation re-conceptualizes citizen journalism in the context of Habermas’s theory of the public sphere and communicative action, to examine how citizen journalism
practice as civic participation may contribute to a heathier community and democracy in the civil society context. Citizen journalism has garnered growing attention owing to the participation of ordinary citizens in the
performance of news production. Drawing on the authors’ decade-long collaboration on citizen journalism scholarship, this book posits a theoretical framework that relies on diverse communication perspectives to
understand citizen journalism practice and its democratic consequences. This book will be of great relevance to scholars, researchers, professionals and policy makers working in the field of journalism and media
studies, culture studies, and communication studies.

Young People's Civic Identity in the Digital Age
Based upon a three-year multi-disciplinary international research project, Political and Civic Participation examines the interplay of factors affecting civic and political engagement and participation across different
generations, nations and ethnic groups, and the shifting variety of forms that participation can take. The book draws upon an extensive body of data to answer the following key questions: Why do many citizens fail to
vote in elections? Why are young people turning increasingly to street demonstrations, charitable activities, consumer activism and social media to express their political and civic views? What are the barriers which
hinder political participation by women, ethnic minorities and migrants? How can greater levels of engagement with public issues be encouraged among all citizens? Together, the chapters in this volume provide a
comprehensive overview of current understandings of the factors and processes which influence citizens’ patterns of political and civic engagement. They also present a set of evidence-based recommendations for policy,
practice and intervention that can be used by political and civil society actors to enhance levels of engagement, particularly among youth, women, ethnic minorities and migrants. Political and Civic Participation provides
an invaluable resource for all those who are concerned with citizens’ levels of engagement, including: researchers and academics across the social sciences; politicians and political institutions; media professionals;
educational professionals and schools; youth workers and education NGOs; and leaders of ethnic minority and migrant organizations and communities.

Media Consumption and Public Engagement
One of the most difficult problems facing Western democracy today is the decline in citizens' political engagement. There are many elements that contribute to this, including fundamental socio-cultural changes. The
book summarizes these contexts and situates itself within them, while focusing on the media's key role in shaping the character of civic engagement. In particular, it examines the new interactive electronic media in
terms of their civic potential. Looking at the evolution of the media landscape, the book interrogates key notions such citizenship, public sphere, agency, identity, deliberation, and practice, and offers a multi-dimensional
analytic framework called 'civic cultures'. This framework is then applied to several settings, including television, popular culture, journalism, the EU, and global activism, to illuminate the role of the media in deflecting
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and enhancing political engagement, as well as in contributing to new forms of political involvement and new understandings of what constitutes the political.

Political and Civic Engagement
Technological, cultural and economic forces are transforming political communication, posing challenges and opportunities for politicians and media organisations, while at the same time many governments and civil
society express concerns about the extent and nature of political empowerment and civic engagement. This book offers an international perspective on current thinking and practice about civic and audience
empowerment, focusing on the ways and means through which media can empower or dis-empower citizens as audiences. It features theoretical and empirical chapters that draw specific attention to a reappraisal of the
theories, methods and issues that inform our understanding of citizens and audiences in contemporary politics. The authors address the following questions: How much and what sorts of civic and audience empowerment
are most desirable, and how does this differ cross-nationally? How do citizens relate to private and public spaces? How do citizens function in online, networked, liminal and alternative spaces? How do audiences of ‘nonpolitical’ media spaces relate their experiences to politics? How are political parties and movements utilising audiences as co-creators of political communication and what are the consequences for democracy? With
examples from the UK, USA, Holland, France, Germany, The Middle East, South Africa and Mexico, this innovative volume will be of interest to students and scholars of political science, marketing, journalism, cultural
studies, public relations, media and international relations.

Civic Engagement and Social Media
As democracy encounters difficulties, many citizens are turning to the domain of alternative politics and, in so doing, making considerable use of the new communication technologies. This volume analyses the various
factors that shape such participation, and addresses such key topics as civic subjectivity, web intellectuals, and cosmopolitanism.

Digital Citizenship and Political Engagement
This book integrates four distinct topics: young people, citizenship, new media, and learning processes. When taken together, these four topics merge to define an arena of social and research attention that has become
compelling in recent years. The general international concern expressed of declining democratic engagement and the role of citizenship today becomes all the more acute when it turns to younger people. At the same
time, there is growing attention being paid to the potential of new media – especially internet and mobile telephony – to play a role in facilitating newer forms of political participation. It is clear that many of the present
manifestations of ‘new politics’ in the extra parliamentarian domain, not only make sophisticated use of such media, but are indeed highly dependent on them. With an impressive array of contributors, this book will
appeal to those interested in a number of spheres, including media and cultural studies, political science, pedagogy, and sociology.

Political Engagement of the Young in Europe
The Internet and digital media have become conduits and locales where millions of Chinese share information and engage in creative expression and social participation. This book takes a cutting-edge look at the
impacts and implications of an increasingly networked China. Eleven chapters cover the terrain of a complex social and political environment, revealing how modern China deals with digital media and issues of
censorship, online activism, civic life, and global networks. The authors in this collection come from diverse geographical backgrounds and employ methods including ethnography, interview, survey, and digital trace
data to reveal the networks that provide the critical components for civic engagement in Chinese society. The Chinese state is a changing, multi-faceted entity, as is the Chinese public that interacts with the new
landscape of digital media in adaptive and novel ways. Networked China: Global Dynamics of Digital Media and Civic Engagement situates Chinese internet in its complex, generational context to provide a full and
dynamic understanding of contemporary digital media use in China. This volume gives readers new agendas for this study and creates vital new signposts on the way for future research. .

Digital Politics: Mobilization, Engagement and Participation
A point of departure for this book is the paradox between the seemingly limitless promise modern web technologies hold for enhanced political communication and their limited actual contribution. Empirical evidence
indicates that neither citizens nor political parties are taking full advantage of online platforms to advance political participation. This is particularly evident when considering the websites of political parties, which have
taken on two main functions: i) Disseminating information to citizens and journalists about the history, structure, programme and activities of the party; ii) Monitoring citizens’ opinions in regard to different political
questions and policy proposals that are under discussion. Despite the integration of websites into political parties’ “permanent campaigns” (Blumenthal), television continues to be seen as the core medium in political
communication and one-way and top-down communication strategies still prevail. In other words, it is still “business as usual”. This book questions whether Web 2.0 could help enhance citizens’ political participation. It
offers a critical examination of the current state of the art from diverse perspectives, highlights persisting gaps in our knowledge and identifies a promising stream of further research. The ambition is to stimulate debate
around the party-citizen "participation mismatch" and the role and place of modern web technologies in this setting. Each of the included chapters provide valuable explorations of the ways in which political parties
motivate, make use of and are shaped by citizen participation in the Web 2.0 era. Diverse perspectives are employed, drawing examples from several European political systems and offering analytical insights at both the
individual/micro level and at broader, macro or inter-societal systems level. Taken together, they offer a balanced and thought-provoking account of the political participation gap, its causes and consequences for
political communication and democratic politics, as well as pointing the way to new forms of contemporary political participation.

Pathways to Democratic Citizenship : ‡b the Mediating Roles of Deliberation and Political Efficacy in the Effects of Old and New Media Use on Political
Participation in South Korea
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Social media platforms are the latest manifestation in a series of sociotechnical innovations designed to enhance civic engagement, political participation, and global activism. While many researchers started out as
optimists about the promise of social media for broadening participation and enhancing civic engagement, recent events have tempered that optimism. As this book goes to press, Facebook is fighting a battle over the
massive disclosure of user information during the 2016 U.S. presidential campaign, social analytics company Cambridge Analytica is being revealed as a major player in micro profiling voters in that same election, bots
and fake news factories are undermining democratic discourse via social media worldwide, and the president of the United States is unnerving the world as a stream-of-consciousness Twitter user. This book is a
foundational review of current research on social media and civic engagement organized in terms of history, theory, practice, and challenges. History reviews how researchers and developers have continuously pushed
the envelope to explore technology enhancements for political and social discourse. Theory reveals that the use of globally-networked social technologies touches many fields including political science, sociology,
psychology, media studies, network science, and more. Practice is examined through studies of political engagement both in democratic situations and in confrontational situations. Challenges are identified in order to
find ways forward. For better or worse, social media for civic engagement has come of age. Citizens, politicians, and activists are utilizing social media in innovative ways, while bad actors are discovering possibilities for
spreading dissension and undermining trust. We are at a sobering inflection point, and this book is your foundation for understanding how we got here and where we are going.

Journalism and Citizenship
Governments fail to provide the public goods needed for development when its leaders knowingly and deliberately ignore sound technical advice or are unable to follow it, despite the best of intentions, because of
political constraints. This report focuses on two forces—citizen engagement and transparency—that hold the key to solving government failures by shaping how political markets function. Citizens are not only queueing
at voting booths, but are also taking to the streets and using diverse media to pressure, sanction and select the leaders who wield power within government, including by entering as contenders for leadership. This
political engagement can function in highly nuanced ways within the same formal institutional context and across the political spectrum, from autocracies to democracies. Unhealthy political engagement, when leaders
are selected and sanctioned on the basis of their provision of private benefits rather than public goods, gives rise to government failures. The solutions to these failures lie in fostering healthy political engagement within
any institutional context, and not in circumventing or suppressing it. Transparency, which is citizen access to publicly available information about the actions of those in government, and the consequences of these
actions, can play a crucial role by nourishing political engagement.

Engaged Scholarship
Contrary to arguments that television is detrimental to democracy, 'Entertaining Politics' explores the role of new political television in changing civic culture.
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